comF5 &

White Paper

Permissionbased emaill
marketing




Permission-based emaill
marketing

Executive Summary

Thestatistics orthe effectivenes®f permissionbased emalil

marketlr.lgare overwh_elrpmg. The vagt mapn'sy of succe_s;sful . D espite the
companies use permissidrased email marketing as a critical tool in .
their marketing strategies. Most companieslizing permissiosbased hype email
email marketing realize a sidisant and rapid return omivestment. marketing is o
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Tofurther stand ou from the competition usinga permissionbased still the most 5
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integrated media includingideo and audipwill bringevengreater : —
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results. . e
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To sunmarize,onlinemarketing and promotion activitieshould _ D
include an advancepermissiorbased emailLJt | G F2 NY¥ £ A 1 8 ~02YE é
The benefits are numerous: emarketer.com o
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1. Obtain greater conversion rates with integrated media permissiorbased email 1=
2. Automated sale_s process increases sales is still the most effective =
3. Decrease m&eting expenses _ _
4. Build better relationships with prospects and customers form of online marketing
2. Generate repeat business and promotion. The

Duplicate success
Majority of most

successful companies use

permissionrbased email

marketing.




Definitions
What is apermissionbased email marketing systefh

Most Internet users are familiar with emailost users are comfortable witusing their

personal email accounts for correspondence between friends, family, coworkers etc. If you are
trying to promote yourself or your business you would not be Isesved usingour personal

email account for marketing purposes.

Here are the major attributes of mbustpermissiorbased email marketing system:

Designed for large volumes of emails
Handles multiple contact lists
Professiondy designed templates
Analytics
a. Track wvhoopens your emails and when
b. Track whicHinks arebeing clicked on
5. Contact management
a. Customer Relationshilglanagement features
b. Advance queries and segmentation
6. CANSpam Act of 2003 compliance
a. dUnsubscribé T S indnatgdhient
b. Sender compliance
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Features
O02YCp Qa S a peNidisSdrshseddmyilSystem has distinct advantage
over other emaitampaigrools:

1. Media Integration
1 Easily add audio and video into your email campaigns

2. Integrated autoresponders and lead captureithin the email campaign
system

3. Integratedplatform

f /2YCpQa SalNJSG9y3aAyS Aa | O2YLX
tools that facility the entire customer lifeycle process. To achieve
success in online marketing and promotion you must Expose,

Engage, and Enchant your customers.

91 Although email campaigninis a powerful tool, you can ignite your
marketingefforts further by using the otheeMarketEngingools
ascomplement to your effortall in one system all at incredibly
affordable prices.

comF5 email example

Hereis an example of a wiel
designedcomF5 email campaign.
Some éthe highlights are
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1. Videoisintegrated(black
window)

2. Very clear actionable items

3. Alead capture form to
automatically add contacts
into the sales funnel process

4. Graphically rich

5. Links to social media sites




